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 Course Title BA (Honours) Fashion Communication (Subject to Validation) 
 Study level 

Study mode 
Course length 
Start date 
Course terms 

Undergraduate 
Full time 
3 years/4 years mode 
September 
Autumn: Monday 23

rd
 September 2013- Friday 6

th
 December 2013 

Spring: Monday 6
th
 January 2014- Friday 21

st
 March 2014 

Summer: Tuesday 22
nd

 April 2014- Friday 20
th
 June 2014 

 
1. The College and its 

location 
 
 
 
 
 
 
 
 
 
 
 

The course is run at CENTRAL SAINT MARTINS COLLEGE OF ARTS AND 
DESIGN. University of the Arts London, Granary Building, 1 Granary Square, 
London N1C 4AA Tel: +44 (0)20 7514 7023 
 
The College and its location 
 
Central Saint Martins brings together the former St Martin’s School of Art and 
Central School of Art and Design, plus Drama Centre London and Byam Shaw 
School of Art.  
 
Central Saint Martins has a distinguished international reputation. It provides 
specialist education and research in the fields of fine art, fashion, textiles, graphic 
and communication design, 3D design, including specialist courses in product 
design, ceramics and jewellery, and performance, acting and directing, 
interdisciplinary art and architecture. 
 
It offers the opportunity to study from foundation through undergraduate and 
postgraduate to research degrees across one of the most diverse and 
comprehensive ranges of art and design courses in the country. 
 
Central Saint Martins' alumni have a profound impact on our lives. Successful 
students have created the iconic designs of London's red Routemaster buses and 
the chopper bike, as well as theatrical productions like Phantom of the Opera and 
exquisite fashion at Dior and Chloé in Paris. 

 
Tutors are active creative professionals or researchers, who are practicing artists, 
designers, performers, curators and writers in the creative industries. 
 
Students come from diverse cultural backgrounds, over 90 different countries and 
all age groups, bringing with them a broad experience of life. 

 
To help us ensure an education at Central Saint Martins is a very special 
experience, the University of the Arts London has invested in a landmark building. 
Located at the heart of a 64-acre development within easy reach of King’s Cross 
and St Pancras stations the new building delivers unique opportunities in specialist 
arts and design education at a time of significant cultural regeneration locally.  This 
important area in the capital is a developing creative centre, to which we make the 
fullest contribution.  
 

 University of the 
Arts London 
 

University of the Arts London comprises six world-class College’s situated across 
London. Drawing upon their heritage, traditions and experience, the University is 
the leading centre for art, design, fashion, communication and performing arts 
courses in Europe. The University and its College’s are committed to advancing 
our reputation as an internationally renowned centre for learning, teaching and 
research into the arts and creative disciplines, and to further strengthening our 
areas of specialisation, pushing the boundaries of art and design in the UK and 
internationally.  
 

2. About the course With the explosion of new media over the last ten-years, the fashion industry has 
been democratised. Opportunities in fashion are no longer primarily focused on the 
role of designer - the fashion industry requires quality content in the form of words 
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and image. 
 
BA (Hons) Fashion Communication is aimed specifically at students who are 
passionate about fashion, but do not want to follow the design route.  
 
From photographers, stylists, art directors, fashion-show producers, film-makers 
and public relations experts, to bloggers and social networkers, on-line marketers, 
‘traditional’ writers, journalists, curators, commentators and theorists, BA (Hons) 
Fashion Communication aims to nurture you to become the innovative, informed, 
responsible observers, writers, communicators and promoters, central to the 
industry’s future. 
 
Distinctive features of the course 

 Specialist community of Fashion Communicators with direct, timetabled 
links to Fashion Designers, ensuring depth of study and breadth of subject 
experience and awareness 

 Currency of live subject debate, supported by professional affiliates and 
extensive external networks 

 Menu of joint projects with leading international art schools 

 Opportunities to utilise digital platforms and explore the currency of new 
media, whilst strengthening knowledge and awareness of more traditional 
means of communication 

 Optional Diploma in Professional Studies (12 months in industry). 
 
The course comprises three named pathways, all of which have the 
communication of fashion at their core. Led by tutors who are expert practitioners, 
the pathways offer different approaches and a synergistic combination of fashion 
awareness, communication, historical and theoretical studies.  

 W2V3 Fashion History and Theory concentrates on developing your 
understanding of the history of western fashion, and the development of a 
sound theoretical framework within which to analyse this knowledge. 

 W236 Fashion Communication and Promotion focuses on understanding 
how fashion can be communicated and promoted creatively through 
different media, through a curriculum that includes amongst other areas 
graphics, branding, trends, styling, photography and the creative use of 
new digital platforms. 

 WF30 Fashion Journalism builds on the College’s forty-year track record in 
this area, and offers you the opportunity to focus on fashion writing for 
different audiences, media and markets. From traditional media to new 
platforms the pathway will anticipate and respond to industry’s insatiable 
demand for quality, written content.  

The curriculum is flexible, providing excellent scope for networking with the fashion 
industry. The course has numerous links to industry through its extensive alumni 
network and placement programme. Active learning through project-based enquiry 
is a cornerstone. Recent collaborative projects have included working together in 
mixed pathway groups or with external professionals and sponsors (e.g. L’Oreal 
Professionel, Christian Dior, Louis Vuitton, Grayson Perry, Henrik Vibskov, Italian 
Trade Commission, Liberty, Paul Smith, Victoria and Albert Museum). This 
supports interdisciplinary, peer learning, your ability to collaborate and work with 
others, your capacity for independent learning, and helps you to develop greater 
awareness of the skills you’ll need to further your career. 
 
Length of study for all pathways is three or four years. If you elect to follow the 
four-year mode of study, your Course will include a one-year period on placement 
during your third year. If you meet the approved requirements of this work 
placement period you’ll qualify additionally for the Diploma in Professional Studies. 
 
Course structure 
 
The course runs for 90 weeks full time over three years and is divided into three 



  BA (Honours) Fashion Communication– page 3 

Levels (or Stages), each lasting 30 weeks. The whole course is credit-rated at 360 
credits, with 120 credits at each Level (Stage). 
  
Under the Framework for Higher Education Qualifications the Levels for a BA are: 
Level 4 (which is Stage 1 of the course), Level 5 (Stage 2) and Level 6 (Stage 3). 
  
There’s a progression point at the end of each Level and in order to progress, all 
units of the preceding Level must normally be passed. 
  
If you’re unable to continue on the course, a Certificate of Higher Education (Cert 
HE) will normally be offered following the successful completion of Level 4, or a 
Diploma in Higher Education following the successful completion of Level 5. 
  
To gain a BA (Honours), you must successfully complete 360 credits.  The final 
award comprises the marks from Level 6 units only, weighted according to their 
credits. 
 

Stage/ 
Year 

Level Emphasis of study 
 

Credit 
rating 

Stage 
One 

HE4 Exploration and Breadth 
 

120 

Stage 
Two 

HE5 Development of Pathway 
Expertise 
 

120 

Year 
Three 

HE5 Optional work placement for the 
Diploma in Professional Studies – 
four-year mode students only  

120 

Stage 
Three 

HE6 Personal Direction and 
Responsibility – Independence 
 

120 

 
You identify at enrolment if you wish to study for three years or take the four-year 
mode. 
 
Outline of the course 

 
The Fashion Communication and Promotion Pathway 
In Fashion Communication and Promotion, you will explore how fashion is 
communicated and promoted creatively through different media. The curriculum 
includes photography, fashion illustration, graphics and branding, trends, styling, 
public relations, fashion film, fashion show production, set and installation design 
and the creative use of new digital platforms. Core elements of the programme set 
out to develop communications awareness through investigation and analysis of 
the relationship of word to image; related aspects of professional practice are 
addressed through seminars and workshops. In all contexts, the emphasis is on 
professionalism, flexibility and teamwork. 
 
The Fashion History and Theory Pathway 
This pathway develops your understanding of the history of western fashion since 
the Renaissance, and provides you with a sound theoretical framework within 
which to analyse that history. The subject’s interdisciplinary nature is addressed 
using a range of methodologies to analyse sources, drawing on approaches from 
cultural theory, material history and other fields. Fashion will be studied as image, 
object and text.  You’ll be asked to consider the design, manufacture, promotion 
and consumption of fashion and to explore these areas within social, historical and 
cultural contexts.   
 
While this pathway analyses fashion history, it also engages with the contemporary 
fashion industry. You’ll work with students from pathways in both BA Fashion 
Communication and BA Fashion on projects that will enrich your understanding of 
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the design process, cut and construction, and communication and promotion to 
make stimulating connections between theory and practice. 
 
The Fashion Journalism Pathway 
This pathway focuses on fashion writing for different media and markets. Fashion 
writers do not work just for magazines and newspapers but are employed by 
brands to communicate directly to their customers through etailing sites and brand 
magazines. E-commerce needs writers with a commercial understanding of 
fashion and brands now employ fashion writers to manage social media and the 
new Fashion Journalism pathway will tap into the industry’s need for quality 
content. From traditional printed media to new media platforms, the pathway will 
respond to industry’s insatiable demand for quality, written content from 
commercially savvy, fashion-alert journalists. 
 
In Stage One each pathway will be introduced to its specialist subject areas; in 
Stage Two the three pathways will work collaboratively across a series of joint 
projects within the course and in conjunction with BA (Hons) Fashion. You can opt 
for the four-year degree, which involves a Diploma in Professional Studies 
undertaken in your 3rd year. For your final year, you focus on your chosen 
pathway, but work alongside students in all eight pathways of the two courses, 
helping to establish broad professional knowledge, networks and awareness.  
 
Personal and Professional Development (PPD) 
PPD helps to prepare you for employment and career development by providing 
you with skills to enable you to take responsibility for your own learning. The core 
study of Fashion Communication also helps develop many of these transferable 
skills, which play their part in equipping you for a professional career and the 
generic activities of creative practice. 
 
PPD is integral to the course and is embedded in many aspects of the programme 
as a planned part of their structure and learning content. PPD activities take place 
in all Stages of the course and aim to improve your capacity to understand what 
and how you are learning and to help you to review, plan and take responsibility for 
your own learning. A considerable number of the skills learned in the academic 
context of the course have a wider value and use in other areas of life. These 
transferable skills are highly valued by employers. 
 
Developing your skills (external activities, transferable skills) 
Active collaborations maintain a dialogue with key cultural institutions, venues and 
commercial enterprises to introduce you to an international network of creative 
practice. 
Recent collaborations include work with: 
Dazed & Confused, L’Oreal, Farther & Sun, Grazia, Farah, SHOWstudio. Dazed 
Digital, Alix Partners, Pringle of Scotland, British Museum, Museum of London and 
Alix Partners. 
 
Resources (accommodation, staffing, staff profile etc)  
Located at the heart of the London fashion industry, the course is able to link 
education and industry providing you with 'live' projects and professional feedback. 
The College has an excellent relationship with the international fashion community, 
and placements are drawn from a wide and distinguished range of sources. 
 
You benefit enormously from studying in London and the daily stimulation and 
advantages of being in the middle of an international cultural and fashion centre, 
surrounded by all levels of the retail market and sectors of the industry within 
which you will later find employment. 
 
The Course is located in the new, purpose built campus at King’s Cross, the 
largest specialist building of its kind ever created in central London, bringing 
together over 4,000 of the world’s most creative students, alongside the 
professional designers, artists and performers who work at the College. The 
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College has extensive resources including 2D, 3D and 4D workshops, open 
access MAC computer labs and digital printing resources. 
 
The Fashion Communication course team consists of the Course Leader, Pathway 
Leaders for Fashion Communication and Promotion, Fashion History and Theory 
and Fashion Journalism as well Cultural Studies tutors, supported by a wide range 
of technicians and visiting tutors. Some teach regularly, coming most weeks of the 
year; others come in for specific projects and studio critiques. All teaching staff are 
professionally and/ or research active, practicing internationally across a wide 
range of related fashion design fields. 
 
Future careers and graduate prospects 
Our graduates work across a very wide spectrum of careers in the Fashion 
Communications industry. From curators and archivists to journalists, stylists, 
photographers, fashion show producers, illustrators, editors and retailers the range 
of career opportunities is wide  
 
Each year, a number of BA graduates go on to study at postgraduate level. 
 
Recent alumni activity demonstrates the breadth of student activity within 
the subject. 
Many of our graduates have gone on to work with important fashion companies 
throughout the world: 

 Burberry (Art Director),  

 10 Magazine (Online Writer),  

 Grazia Magazine (Fashion Assistant),  

 Six Creative (Casting Assistant),  

 The Telegraph (Junior Fashion Editor),  

 Vogue Turkey (Fashion Assistant),  

 Vogue.com (Fashion Assistant),  

 Reiss (Online Editor),  

 Proud Galleries (Galleries Assistant),  

 Port Magazine (Fashion Editor),  

 Gainsborough & Whiting Show Production (Production Assistant)  

 Orphan Creative NYC (Junior Creative).  

 Acne Paper (Junior Editor),  

 Alexander McQueen (Archive Manager),  

 Burberry (Archive Assistants, Assistant Stylist),  

 Margaret Howell (Archive Assistant),  

 Bonhams (Textile Specialist),  

 Asos.com (Assistant Buyer),  

 Daphne Guinness Collection (Archivist),  

 Christian Louboutin (Archivist),  

 SHOWstudio.com (Studio Assistant),  

 Somerset House (Assistant Curator, Exhibitions Assistant),  

 Pop Magazine (Junior Fashion Editor),  

 Love Magazine (Editor).  

 
Recent graduates have also entered postgraduate study on the following courses:  

 MA Critical Writing in Art and Design (Royal College of Art),  

 MA Journalism (Goldsmiths),  

 MA Fashion Curation (London College of Fashion),  

 MA History of Design (Royal College of Art/ Victoria and Albert Museum). 
 
Frequently asked questions 
How are you different from other similar courses? 
The philosophy of the CSM BA Fashion Communication course is to nurture 
creative innovation and originality throughout all the pathways. This is fostered 
through our experienced staff team and wide network of alumni and industry 

http://vogue.com/
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contacts who contribute to the course. A unique aspect of the course is that you 
will work alongside and have the opportunity to collaborate directly with BA 
Fashion students, which provides a realistic experience that reflects industry 
practices. 
 
How often will I see a tutor? 
You will see your tutors on a regular basis throughout each project as you will be 
working with them in the tutorial room, studio or workshop. 
You will also attend three tutorials with written feedback each year. 
 
How will I be assessed? 
You will be assessed at the end of each Unit. A Unit usually consists of between 2-
4 projects in years 1 and 2.You will also be assessed on Cultural Studies essays, a 
research paper and a dissertation.  
In your final year you will concentrate on your final degree project and dissertation. 
 
How many places are there for this course? 
60 students study Fashion Communication in the first year. 
 
Financial information 
Tuition fees for 2013 – 2014: 
Please note these fees are given as guidance only and are subject to review. 
 
International applicants fees for 2013-14 are £13,800 
Home / EU applicants £9,000  
If you already hold a qualification that is equal to or higher than the course to which 
you are applying please look at the important information about Equivalent and 
Lower Qualifications (ELQ) fees on the University of the Arts website, 
www.arts.ac.uk/fees-funding/fees/elqfees/ 
 
Additional costs 
You will need to cover the costs of studying for your course above and beyond the 
basic workshop or studio provision. In order to help you budget for these costs the 
tables below indicate what previous students have spent, but please note that 
some have spent less, some more; it all depends on how you choose to research 
and realise your work. Where possible, courses hope to attract sponsorship to 
cover project costs and, as a student, as part of your course, you will be 
encouraged to raise sponsorship too, especially for your final year. 
 
Fashion Communication and Promotion  

 
Materials 

Tools/ 
Equipment 

Field Trip - 
Optional 

Magazine 
production            Total 

Year 1 £300 
£150 - 
£1100  

 
£450 - £1400 

Year 2 £300 

Field Trip 
– Optional                        

£600 £300 

 

£600 

Placement      

Final Year £300   £200 - £1000 £500 - £1300 

 
Fashion History and Theory 

 Field Trip - Optional Collaborative project / thesis    Total 
Year 1                        £600  £600 

Year 2 

There are no 
additional costs for 
stage two 

 

 

Final Year  £500 £500 
 
 
 
 

http://www.arts.ac.uk/fees-funding/fees/elqfees/
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Fashion Journalism 

  Collaborative project / thesis    Total 
Year 1 £300  £600 

Year 2 

Field Trip – 
Optional                        
£600 

 

 

Final Year  £500 £500 
 
 
Funding your course 
If you are from the UK, you may be entitled to help with fees or be able to take out 
a loan to help meet living costs and tuition fees, with repayments linked to your 
income after leaving Higher Education.  
 
If you live in England you should apply to Student Finance England: 
www.direct.gov.uk/studentfinance tel 0845 300 5090 
 
If you live in Wales you should apply to Student Finance Wales: 
www.studentfinancewales.co.uk tel 0845 602 8845 
 
If you live in Scotland apply to Student Awards Agency for Scotland (SAAS): 
www.student-support-saas.gov.uk tel 0845 111 1711 
 
If you live in Northern Ireland apply to Student Finance Northern Ireland: 
www.studentfinanceni.co.uk tel 0845 600 0662 
 
If you live outside the UK, you can get advice on funding your course from your 
local British Council office. See  www.britishcouncil.org.uk for a list of British 
Council offices worldwide or contact the British Council Information Centre: tel +44 
(0)161 957 7755 email general.enquiries@britishcouncil.org 
 
If you live in an EU member country you may also be entitled to financial support 
for fees and living expenses. You will need to complete an eligibility form and 
should apply to Student Finance Services European Team: www.direct.gov.uk tel 
+44 (0) 141 243 3570 email EU_Team@slc.co.uk  
 
If you are an International applicant you should look for funding advice provided by 
the British Council and UKCISA www.britishcouncil.org, www.ukcisa.org.uk or 
download ‘Sources of Funding’ from www.britishcouncil.org/learning-funding-your-
studies.htm 
 
Please ensure that you contact the relevant funding organisation as soon as 
possible after you apply for your place at college.  
 
Open days 
Open days are a great opportunity to meet staff and students and to find out at first 
hand about courses, teaching and student life. Bookings can only be made online 
– to book and find dates, times and locations please visit: 
www.csm.arts.ac.uk/open-days/ 
 
Prospectus 
To download a copy of Central Saint Martins’ prospectus visit 
www.csm.arts.ac.uk/prospectus/ 
 

3. Entry requirements 
and selection 
process 

Opportunities for all 
 

We are committed to making university education an achievable option for a wider 
range of people and seek to recruit students from diverse socio-economic, cultural 
and educational backgrounds. We are committed to supporting all our students to 
achieve their potential both during and after their courses.    

http://www.direct.gov.uk/studetfinance
http://www.studentfinancewales.co.uk/
http://www.student-support-saas.gov.uk/
http://www.studentfinanceni.co.uk/
http://www.britishcouncil.org.uk/
mailto:general.enquiries@britishcouncil.org
http://www.direct.gov.uk/
mailto:EU_Team@slc.co.uk
http://www.britishcouncil.org/
http://www.ukcisa.org.uk/
http://www.britishcouncil.org/learning-funding-your-studies.htm
http://www.britishcouncil.org/learning-funding-your-studies.htm
http://www.csm.arts.ac.uk/open-days/
http://www.csm.arts.ac.uk/prospectus/
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Entry requirements and selection criteria 
 
Fashion Communication and Promotion pathway 
This pathway requires portfolio evidence. Entry is highly competitive and selection 
is determined by the quality of your application, indicated primarily in your portfolio 
of work and written statement. Applicants are normally expected to have achieved, 
or be expected to achieve, the course entry requirements detailed below: 
 

 Foundation Studies in Art and Design 

 A pass in 1 GCE A level 

 Passes at GCSE level or equivalent in 3 subjects (grade C or above) 
or 

 BTEC National Diploma in an art and design subject 

 Passes at GCSE level or equivalent in 3 subjects (grade C or above) 
or 

 UALAB Level 3 Pre-University Art and Design 

 Passes at GCSE in 4 other subjects grade C or above, at least one of which 
should be in an art and design subject (or the equivalent level 2 
qualification in an appropriate subject). 

 
This educational level may be demonstrated by possession of equivalent 
qualifications; e.g. International Baccalaureate or High School Diploma.  
 
Applicants who do not meet these course entry requirements may still be 
considered if the course team judges the application demonstrates additional 
strengths and alternative evidence. This might be demonstrated by, for example: 
related academic or work experience; the quality of the personal statement; a 
strong academic or other professional reference; or a combination of these factors. 
 
 
Fashion History and Theory and Fashion Journalism pathways 
Both these pathways require written evidence. Entry is highly competitive and 
selection is determined by the quality of your application, indicated primarily in your 
writing and statement. Applicants are normally expected to have achieved, or be 
expected to achieve, the course entry requirements detailed below: 
 

 Passes in 2 GCE A Levels (80 UCAS tariff points normally including one single 
award) one of which should be in the Humanities and requiring essay 
based answers e.g. History, History of Art, English Literature, Philosophy.  

 Passes at GCSE level in 3 other subjects (grade C or above) one of which 
should preferably be in a modern European language. 

 
This educational level may be demonstrated by possession of equivalent 
qualifications; e.g. International Baccalaureate or High School Diploma.  
 
Applicants who do not meet these course entry requirements may still be 
considered if the course team judges the application demonstrates additional 
strengths and alternative evidence. This might be demonstrated by, for example: 
related academic or work experience; the quality of the personal statement; a 
strong academic or other professional reference; or a combination of these factors. 
 
English language requirements 
All classes are conducted in English. If English is not your first language you'll be 
asked to provide evidence of your English language ability in order to apply for a 
visa, enrol, and start your course. The standard English language requirement for 
entry to the course is the IELTS requirement is 6.5 with a minimum of 6.0 in any 
one paper. For further information visit the English Language requirements page. 
  
Applicants who will need a Tier 4 General Student Visa should check the Visa and 
Immigration page which provides important information about UK Border Agency 
(UKBA) requirements. 

http://www.arts.ac.uk/international/apply/englishlanguagerequirements/
http://www.csm.arts.ac.uk/international/apply/visasandimmigration/
http://www.csm.arts.ac.uk/international/apply/visasandimmigration/
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What we look for 
In this fast-moving global industry it takes hard work, flexibility and passion to 
succeed. This course is aimed specifically at applicants who are passionate about 
fashion, but do not want to follow the design route: spirited, informed and mature 
individuals who want to be innovative, confident, responsible, informed, skilled and 
adaptable graduates who may become the fashion photographers, stylists, art 
directors, fashion-show producers, film-makers and public relations experts, to 
bloggers and social networkers, on-line marketers, ‘traditional’ writers, journalists, 
curators, commentators and theorists of the future.  
 
Selection criteria for the Fashion Communication and Promotion pathway 
Applicants are selected according to their demonstration of potential and current 
ability to: 
  

 work imaginatively and creatively in two and three dimensional visual 
and material media 
- engage with experimentation and invention 
- show imagination and ambition in proposals for your work 
- take informed risks 

 

 demonstrate a range of skills and technical abilities 
- through your portfolio, demonstrate a range of approaches to design 

development, originated from personal experience or visual research 
and progressed through logical stages to finished design solutions  

- evidence handling a medium or material with sensitivity to its qualities 
- demonstrate engagement and improvement in a recently learned 

technical skill 
- demonstrate an awareness of planning and time management skills 

 

 provide evidence of intellectual enquiry within your work 
- demonstrate relevant research skills 
- evidence your ability to critically reflect and evaluate your 

achievements 
 

 demonstrate cultural awareness and/or contextual framework of your 
work 
- evidence an interest in contemporary fashion design communication 

and promotion  
- identify social and/or cultural influences on your work 

 

 articulate and communicate intentions clearly 
- discuss your work in individual and group situations 
- present your work appropriately and effectively 

 

 demonstrate commitment and motivation in relation to the subject 
and the course 
- develop your own ideas and address both set and personal project 

briefs 
- show willingness to collaborate 
- show initiative 

 
Selection criteria for Fashion History and Theory and Fashion Journalism 
pathways 
 

Applicants are selected according to their demonstration of potential and current 
ability to:  
 

 work imaginatively and creatively with the written word and visual 
presentation 
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- engage with experimentation and invention 
- show imagination and ambition in proposals for your work 
- take informed risks 

 

 demonstrate a range of skills and technical abilities 
- through examples of written work, demonstrate a range of approaches 

to writing, originated from personal experience or textural and visual 
research and progressed through logical stages to a finished outcome 

- demonstrate an awareness of planning and time management skills 
- evidence your ability to critically reflect and evaluate your 

achievements 
 

 provide evidence of intellectual enquiry within your work 
- demonstrate relevant research skills 
- evidence your ability to critically reflect and evaluate your    

achievements 
 

 demonstrate cultural and historical awareness and/or contextual 
framework of your work 
- evidence an interest in Fashion history, theory and contemporary 

culture  
- identify social, historical and/or cultural influences on your work 

 

 articulate and communicate intentions clearly 
- discuss your work in individual and group situations 
- present your work, concepts and ideas appropriately and effectively 

 

 demonstrate commitment and motivation in relation to the subject 
and the course 
- develop your own ideas and address both set and personal briefs 
- show willingness to collaborate 
- show initiative 
- reflect your knowledge of this course 

 
Fashion Communication and Promotion Pathway 
Criteria for the short written piece required at the interview 
 
The quality of the writing demonstrating: 

 research and interpretative skills  

 ability to present ideas in a concise and coherent form 
 

Fashion History and Theory and Fashion Journalism Pathways 
Criteria for the Picture Analysis at the interview 

 
The quality of the picture analysis demonstrating: 

 analytical and critical skills 

 interpretative skills 

 ability to generate and explain ideas  
 

 
Portfolio and interview advice:  
Fashion Communication and Promotion pathway 
 
Your portfolio should demonstrate creative development, whether for a set college 
project or in your personal work. By creative development, we mean ideas that 
have originated in your own experience and research and progressed towards 
potential visual and three-dimensional proposals. We’re interested in seeing your 
ideas, visual research and experimentation as well as finished design solutions. It’s 
important that the creative work you include reflects and demonstrates your 
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thinking, initiative and personal commitment to a particular project, theme or idea.  
 
Both in terms of your writing and at interview we’re interested in you as a creative 
and enquiring individual. Your personal interests, motivation, creativity and 
initiative in developing an awareness of fashion, art and design are what matter to 
us. 
 
Fashion History and Theory and Fashion Journalism pathways 
 
Both in your writing and at the interview we are interested in you as an individual, 
your personal interests, motivation, your creativity and initiative in finding out about 
your awareness of fashion and art and design. We expect to see an aptitude for 
the study of fashion history, theory or journalism and expect candidates to be able 
to articulate this. A portfolio is not required for application to this course although 
you may present relevant visual work at the interview if you wish to. 

 
How to apply 
 

Home / EU applicants 
Apply through the University and College’s Admissions Service (UCAS) online at 
www.ucas.com. From the UCAS home page go to 'Apply', where you’ll be able to 
register and create a password that gives you unique access as you complete your 
application form.   
    
The University code is U65. 
Course Code 
W236    BA/FCP      Fashion Communication and Promotion  
W2V3 BA/FHT         Fashion History and Theory 
WF30 BA/FC           Fashion Journalism 
  
The deadline for equal consideration is 15

th
 January 2013 

 
 
International applicants 
If you are from outside the European Union: 
You have three options to apply for undergraduate courses. 
 
1.    Apply through UCAS 

The deadline for equal consideration is 15
th
 January 2013 

 
2. Apply directly to Central Saint Martins 

Choose this option if you are only applying to undergraduate courses at UAL.  
     
3. Apply through one of our overseas representatives 

www.arts.ac.uk/international/in-your-country/ 
 
For full details of these options, visit: 
www.csm.arts.ac.uk/international/apply/undergraduate/ 
 
We're here to help. 
Our website includes all the information you need to successfully apply. However, 
if you still have unanswered questions about the admissions process, please 
contact us. Email: international@csm.arts.ac.uk 
www.csm.arts.ac.uk/international/apply/ 
 
The University has a dedicated team to help prepare you for your studies. For help 
on visa requirements, housing, tuition fees and language requirements visit: 
www.arts.ac.uk/international 
 
The Language Centre offers international students quality language training from 
qualified and experienced teachers. The Pre-sessional Academic English 

http://www.arts.ac.uk/international/in-your-country/
http://www.csm.arts.ac.uk/international/apply/undergraduate/
mailto:international@csm.arts.ac.uk
http://www.csm.arts.ac.uk/international/apply/
http://www.arts.ac.uk/international
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Programme is available to all international (non-EU) students who have been 
offered a place on a full time course at the University of the Arts. For further 
information visit: www.arts.ac.uk/languagecentre/ 

 

We also offer a number of short courses that enable students to improve their 
portfolios and English skills before applying to their chosen course. For further 
information visit: www.csm.arts.ac.uk/shortcourse 
 
Deferred entry 
Entry can only be deferred in exceptional circumstances. Please contact us before 
submitting your application if you’re considering applying for deferred entry. 
 
What happens next?  
Home/EU and International applicants applying through UCAS 
 
Applications to the Fashion Communication and Promotion pathway 
We read and consider all application forms and personal references. If you meet 
the entry requirements, you may then be invited to submit, as part of an initial 
selection process, a non-returnable mini-portfolio consisting of 10 x A4 sheets of 
work (or equivalent size in your country). 
 
Mini portfolio 
Please show us examples of research work, drawings, fashion ideas, and any 
other relevant projects associated with fashion communication and promotion that 
may include photography, graphics, image making and illustration. 
 
You are also required to include evidence of your writing ability (for example, a 
250-word exhibition review).  
 
Home/EU applicants should send the mini portfolio to: Student Administration, BA 
Fashion Communication, Central Saint Martins College of Arts and Design, 
University of the Arts London, Granary Building, 1 Granary Square, London N1C 
4AA. 
 
International applicants should send the mini portfolio to The International Office, 
BA Fashion Communication, Central Saint Martins College of Arts and Design, 
University of the Arts London, Granary Building, 1 Granary Square, London N1C 
4AA. 
 
Please note that due to the high number of applicants the mini folio is non-
returnable and cannot be collected. You should scan, photograph or photocopy 
examples of your work. Please do not send original work.  
Following assessment of your mini-portfolio, you may be invited to submit a 
portfolio of original work and attend an interview.  
 
Full-portfolio review Fashion Communication and Promotion pathway 
If you are invited to bring your portfolio for a full review we’ll also ask you to bring 
with you a 500-word written piece. This piece will be on a topic sent to you when 
we let you know your interview date. Although most decisions are made on the 
basis of portfolio and documentation, we do sometimes conduct short interviews in 
order to clarify aspects of your application or your work. Interviews for shortlisted 
applicants will take place on the same day as the portfolio review. 
 
Can’t attend the full portfolio review 
Please note that if you are unable to attend the portfolio review / interview the 
College may not be able to re-schedule. 
 
 
Applications to the Fashion History and Theory and Fashion Journalism 
pathways 
All application forms, personal statements and references are read and considered 

http://www.arts.ac.uk/languagecentre/
http://www.csm.arts.ac.uk/shortcourse
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by the course team against the selection criteria listed under ‘What We Look For’ 
(see p.9 above). Depending on the quality of your application, you may then be 
invited to attend an interview. 
 
For interview we ask you to bring along evidence of your writing ability (e.g. a 
cultural studies essay, a history essay, an English literature essay, a critical review 
of an exhibition, see also above). We’ll also ask you to do a short written analysis 
of a picture immediately before your interview. Your analysis forms the basis of 
discussions with our interview staff. Your interviewers will supply a picture. 
 
Selection is conducted by two members of staff and offers of places are made on 
the basis of selection criteria above. Notes are kept in relation to decisions made 
following the interview process. 
 
Please note that if you are unable to attend the interview the College may not be 
able to re-schedule. You should contact the College for further advice.  
 
Home/EU applicants 

Postal applications are not normally considered for this course. If you can’t attend 
the portfolio review and interview please contact the Student Administration, BA 
Fashion Communication, Central Saint Martins College of Arts and Design, 
University of the Arts London, Granary Building, 1 Granary Square, London N1C 
4AA. 
 
International applicants  
If you can’t attend the portfolio review and interview please contact the 
International Office, BA Fashion Communication, Central Saint Martins College of 
Arts and Design, University of the Arts London, Granary Building, 1 Granary 
Square, London N1C 4AA.  
 
International applicants applying directly to Central Saint Martins for Fashion 
Communication and Promotion:  
You will be asked to submit a full portfolio for review. This can be in the form of a 
postal portfolio or if you are in the UK you can bring your portfolio of original work 
to the College. Selection is usually based on the review of your portfolio of work. 
 
If you send your portfolio by post you should send either a non-returnable A4 
portfolio or a non-returnable USB documenting your recent progress and resolution 
of ideas. Work. Please refer to the portfolio advice above in preparing your postal 
portfolio, but also remembering: 
 

 the quality of the work is more important than the quantity 

 please supply title, media and dimensions of each piece, bottom left of the 
image 

 where possible, scan rather than photograph work. Large or 3-dimensional work 
should be photographed 

 please organise your work by project, with supporting work presented alongside 
final outcomes 

 make sure you label your A4 portfolio or USB with your name 
 
If presenting your work as an A4 portfolio please ensure the sheets are attached in 
order to preserve the sequence. Do not send original work. 
 
If presenting your work on USB: 

 all portfolio images should be arranged in a single PDF file 

 individual images imported into PDF files should be no larger  than 1024 x 768 
pixels 

 
Please send your postal portfolio to the International Office, BA Fashion 
Communication, Central Saint Martins College of Arts and Design, University of 
the Arts London, Granary Building, 1 Granary Square, London N1C 4AA  
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Selection is conducted by two members of staff and offers of places are made on 
the basis of selection criteria above. Notes are kept in relation to decisions made 
following the interview process. 

 
International applicants applying directly to Central Saint Martins for Fashion 
History and Theory and Fashion Journalism: 
You will be asked to submit evidence of your writing ability. This can be on USB. If 
you are in the UK you can bring your written work to the College. Selection is 
usually based on the review of your work 
 
Receiving results of your application 

 If you applied through UCAS the result of your application will be 
communicated to you via UCAS track.  

 If you made a direct application, the result will be emailed or sent by post. 

 If you applied through one of our overseas representatives, they will tell 
you the result of your application. 

 
You’ll only receive further communication directly from the college if your 
application has been successful and this will be in the form of a full offer pack. 
 

4. Contact us? Information Office  
Central Saint Martins College of Arts and Design, 
University of the Arts London, 
Granary Building, 1 Granary Square, 
London N1C 4AA 
 
tel: +44 (0)20 7514 7023  
fax: +44 (0)20 7514 7254  
email: info@csm.arts.ac.uk 
 
International Office 
Central Saint Martins College of Arts and Design, 
University of the Arts London, 
Granary Building, 1 Granary Square, 
London N1C 4AA 
 
tel: +44 (0)20 7514 7027  
fax: +44 (0)20 7514 8013  
email: international@csm.arts.ac.uk 
 

5. Additional 
information 
 

Please follow the links below for further information: 
 
Disability access 
At University of the Arts London, we aim to provide equal opportunities for all our 
students. We encourage applications from disabled people. We are committed to 
break down any barriers that prevent fulfilling learning, and aim to respond 
positively to the needs of disabled students. 
www.arts.ac.uk/student/studentservices/disability/ 
 
Learning resources 
Central Saint Martins will have an extensive library at King’s Cross. For detailed 
information of the resources available across the University of the Arts, please 
follow the link - www.arts.ac.uk/library/ 
 
Careers advice and guidance 
www.arts.ac.uk/careers/ 
 
Student Services 
www.arts.ac.uk/student/studentservices/ 
 
 

mailto:info@csm.arts.ac.uk
mailto:international@csm.arts.ac.uk
http://www.arts.ac.uk/student/studentservices/disability/
http://www.arts.ac.uk/library/
http://www.arts.ac.uk/careers/
http://www.arts.ac.uk/student/studentservices/
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Students’ Union 
www.suarts.org/ 
 
Accommodation 
Housing Services 
University of the Arts London 
272 High Holborn 
London WC1V 7EY 
tel: +44(0)20 7514 6240   
fax: +44(0)20 7514 6247    
email: accommodation@arts.ac.uk   
www.arts.ac.uk/housing/ 
 

 

 

 

 

 

http://www.suarts.org/
mailto:accommodation@arts.ac.uk
http://www.arts.ac.uk/housing/

